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Enterprise’s partnership with Beyond Housing made 
it possible for Mary to find affordable housing. 

READ MARY’S STORY, page 4.



Enterprise opened a Financial Services Support Center at Mission: St. Louis in July 2019. The nonprofit 
provides financial and economic empowerment for transforming local under-resourced communities.

IMPROVING OUR COMMUNITIES has 
been baked into our DNA from day one. And 
with so much change going on in the world, 
connecting with our communities is important 
now more than ever. 

I distinctly remember a conversation I 
had some time ago with Kevin Eichner, one of 
the founders of Enterprise Bank & Trust and 
the creator of our 17-year-old 
learning program, Enterprise 
University. I had many con-
versations with Kevin over 
the years, but when he talked 
about our responsibility to 
provide education and train-
ing to the people who live in 
the communities we serve, 
he lit up.

I’ve seen the passion for community ser-
vice grow and evolve at Enterprise over the 
years, particularly under the guidance of 
my predecessor, Peter Benoist. We make a 
point of fostering a spirit of giving back and 
creating a strong sense of community. We 
take corporate citizenship seriously, and over 
time we have built strong ties with the peo-
ple, businesses and nonprofits that help the 
communities we serve thrive. 

In 2019, we completed a merger with a 
bank in New Mexico that was well-known for 
its support of the communities of Los Alamos, 
Albuquerque and Santa Fe. As we merged 

our companies, I was struck by how much 
both organizations are woven into the fabric 
of our communities. With every merger, we 
have remained true to our culture of improv-
ing our communities. 

That’s why we want to share the story of 
who we are. I’m happy to present our inau-
gural Community Impact Report. Through 
the eyes of people and businesses impacted, 

you’ll learn about our efforts 
in  the areas of  af fordable 
housing, philanthropy, edu-
cation, diversity and inclusion, 
volunteering and the launch of 
the Enterprise Bank & Trust 
Foundation. 

I thank each and every one 
of our business and nonprofit 

partners, volunteers and associates who help 
improve our communities one day at a time, 
one step at a time. United in our desire to cre-
ate positive change, we know — as Benjamin 
Franklin once said — we must “do well by 
doing good.”

Jim Lally 
President & CEO 
Enterprise Financial 
Services Corp

Helping the Communities We Serve Thrive

I’ve seen the 
passion for commu-
nity service grow and 
evolve at Enterprise 
over the years.
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Mary Harris, mother of three, in front of 
her new house in Pine Lawn, MO.

S t. Louis native and single parent 
Mary Harris was struggling to take 
care of her three children, living in 
a run-down apartment building that 

was being poorly maintained. To earn more 
money for a better home, she returned to 
school to become a phlebotomist and then 
landed a new job. 

Although her new career was taking 
off, Harris still struggled to find a quality, 
affordable home. That’s when she first 
learned about an organization called Beyond 
Housing. 

“I began taking Beyond 
Housing homeownership 
courses, and while taking 
these courses, I found out 
they were building affordable 
single-family homes in Pine 
Lawn,” Harris says. “I knew I 
had to do whatever it would 
take for my family to live in 
one of those houses.” 

Beyond Housing is a St. Louis-based 
nonprofit organization that provides holis-
tic community resources and support, 
such as job training, financial education, 
childcare and economic development oppor-
tunities. Enterprise has enjoyed a 
long-standing partnership with Beyond 
Housing. The organization’s “24:1 Initiative” 
is a nationally recognized community 
development program created to address 
various challenges within 24 municipalities 
in North St. Louis County’s Normandy School 
District, including the city of Pine Lawn. 

Since 2010, Beyond Housing has raised and 
invested more than $100 million in the 24:1 
community. 

“Mary reached out to us about the Pine 
Lawn Manor development, and like many 
other single moms that we assist, she had 
really been struggling to make ends meet,” 
explains Beyond Housing President and CEO 
Chris Krehmeyer. “She was so motivated to 
live in one of the homes that it inspired us to 
work even harder to make sure she could see 
a better future through better housing.”

When Beyond Housing 
decided to build Pine Lawn 
Manor, a 41-unit single-fam-
ily housing development, 
they sought to build the 
same level of quality homes 
that exist in other more 
established neighborhoods. 
But they were unable to 
keep costs low enough to 

achieve this goal while still making the units 
affordable.  

Enterprise’s Tax Credit Services team was 
able to monetize a State Low Income Housing 
Tax Credit that kept costs in line with Beyond 
Housing’s development goals, enabling them 
to build the Pine Lawn Manor development.

“It’s like a breath of fresh air. It provides 
a fresh start to new beginnings — a second 
chance at life,” says Harris. “I’ve reached my 
credit score, budgeting and other financial 
goals. Beyond Housing has meant everything 
to me and my children — their support is 
endless and invaluable.”

Building Lives Through Affordable Housing

It’s like a breath 
of fresh air. It 

provides a fresh start 
to new beginnings — a 
second chance at life.

AFFORDABLE 
HOUSING

Over 1,300
AFFORDABLE HOUSING 

UNITS BUILT WITH STATE 
LOW INCOME HOUSING 
TAX CREDIT SUPPORT 

SINCE 2008

$905 million
SPENT ON PROGRAMS 
TO PROMOTE SMALL 

BUSINESS AND COMMUNITY 
DEVELOPMENT

FROM FUNDING COMMUNITY 
revitalization projects, to mortgage 
incentive programs, to strategic part-
nerships that place banking locations 
in under-resourced areas, Enterprise 
actively seeks out opportunities 
to make a real impact in our com-
munities. This includes supporting 
affordable housing developments.
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I n her early 20s, fledgling fashion 
designer Jess McPhaul thought she 
had made it big when she landed a 
gig working for a big-name stylist in 

Los Angeles. But when she was sent out to 
find undergarments that would match the 
skin tones for women of African descent, 
she was fired when she returned with the 
only thing she could find — beige. 

What seemed like a high-profile early 
career gaffe turned out to be the spark 
that, 15 years later, has allowed Jess 
and her husband Jay to launch Naked 
Rebellion, a fully inclusive women’s fash-
ion brand. 

In the years in between, the couple 
honed their craft as stylists 
and producers on big-name 
shows such as “House of 
Cards” and “Dancing With 
the Stars.” After deciding to 
move back to Jess’s home-
town of Phoenix, the couple 
stumbled across the Fashion And Business 
Resource Innovation Center (FABRIC) on 
Google — and their spark of an idea got 
its fuel.

FABRIC is  a 23,000 -square -foot, 
three-story fashion incubator located 
in Tempe, AZ. The incubator is a public, 
social cooperative enterprise between 
the city of Tempe, FABRIC, the nonprofit 
AZ Apparel Foundation and a community 
of entrepreneurs and volunteers. Since 
its founding in 2016, FABRIC has helped 
more than 300 emerging fashion brands 
learn, design and manufacture. In 2019, 
Jess and Jay were one of a handful of 
scholarship winners who were able to 

develop their fashion line with FABRIC’s 
help. 

“We had the passion, and the incu-
bator matched with their expertise and 
technique,” Jess says. “You go from 
idea to sketch to technical drawing to 
prototype and then final product — all 
under one roof. We were just blown away 
by how supportive they have been to us 
from day one.”

It ’s  s tor ies  l ike  these that  make 
Enterprise VP, Business Banking Julie 
Fletcher so proud to volunteer her time 
with FABRIC. Fletcher volunteers in a 
variety of roles, including ser ving as 
Treasurer on the Board of Directors. 

“I am so thankful that 
Enterprise encourages vol-
unteer ism and suppor t s 
organizations like FABRIC 
th a t  m a ke  s u ch  a  h u ge 
d i f f e r e n c e  f o r  g r o w i n g 
businesses in the region,” 

Fletcher says. 
“FABRIC is so much stronger with the 

help of skilled volunteers like Julie,” says 
Angela Johnson, who co-founded FABRIC 
with Sherri Barry. “We are so grateful that 
Julie volunteers her financial expertise to 
keep us strong and help us grow.”

Jess and Jay are thankful, too. As a 
result of their partnership with the incu-
bator, they launched their line and began 
taking website orders in October, and 
they are in conversations with a number 
of distributors to broaden their reach.

“It’s been the perfect storm of peer 
collaboration,” Jay says.

Jess and Jay McPhaul at the Fashion And Business Innovation Center in Tempe, AZ.

FOR MANY ASSOCIATES, volunteering time for their favorite organizations is one of the 
best ways to contribute directly to the advancement of our communities. To ensure that every 
associate who wants to volunteer can do so, Enterprise offers paid volunteer time off and sup-
ports numerous organizations in every community we serve.

From nonprofit boards to local schools, and from Rebuilding Together to the Esperanza Shelter 
for families, Enterprise associates are encouraged to give their time to improve our communi-
ties. That’s why Corporate Citizenship is one of Enterprise’s eight Guiding Principles.

VOLUNTEERISM
Turning Fashion Dreams Into Reality

8 hours
VOLUNTEER TIME OFF 
ANNUALLY FOR EVERY 
FULL-TIME ASSOCIATE

11,424 hours
VOLUNTEERED IN 2019 BY 
ENTERPRISE ASSOCIATES It’s been the 

perfect storm of 
peer collaboration.
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AS A COMMUNITY-FOCUSED BANK 
in  al l  our  markets,  Enterprise has deep 
philanthropic roots with a wide variety of 
organizations that make each community 
stronger. We partner with local chapters of 
large national organizations including the 
American Heart Association, United Way, 
Boys & Girls Clubs of America and Ronald 
McDonald House Charities®. We also part-
ner with local organizations such as the 
Assistance Dogs of the West in Santa Fe, NM; 
the Bradbury Science Museum Association 
in Los Alamos, NM; and COMTREA, which 
provides affordable and accessible health 
care in Jefferson County, MO.

522 organizations
RECEIVED PHILANTHROPIC 
CONTRIBUTIONS IN 2019

$1.8 million
TOTAL CORPORATE PHILANTHROPIC 

CONTRIBUTIONS IN 2019

Turquoise and her dad, Michael, enjoy time on 
the swingset at the Ronald McDonald House® in 
Albuquerque, NM. 

I t’s the conversation every 
parent fears, and it hap-
pened to Michael and his wife 
Asalyen last year. Their then 

four-year-old daughter Turquoise was 
diagnosed with acute lymphoblastic 
leukemia. In an instant, their world 
was turned upside down. 

Turquoise’s treatment needed 
to begin right away, but the family 
lived more than 100 
miles from Presbyterian 
Hospital, where she had 
been undergoing treat-
ment. As they do for 
more than 1,100 families 
annually in the region, 
Ronald McDonald House 
Charities® of New Mexico 
(RMHC-NM) stepped in 
to help. 

Since March 2019, the family has 
been staying at the Ronald McDonald 
House®, a 30-bedroom temporary 
lodging facility in Albuquerque. In 
addition to housing and meals, fam-
ilies have access to pet therapy, 
game nights, a playground and many 
other activities. 

“The activities help keep our 
minds off what is happening with our 
daughter,” Michael says. “Everyone 
is so supportive. I am very blessed 
that there is an organization that pro-
vides this kind of help.”

Enterprise has deep roots with 
RMHC-NM, including volunteering, 

sponsoring events and participat-
ing in the organization’s holiday gift 
drive. In 2019, Enterprise strength-
ened those ties even further by 
announcing a contribution of 
$75,000 over a three-year period. 
The investment is supporting the 
construction of the second Ronald 
McDonald House in Albuquerque. 

“We are grateful beyond measure 
for our partnership with Enterprise,” 

says Jessica Wright, 
CEO of RMHC-NM. “For 
children facing a seri-
ous medical crisis, not 
having a parent close 
by for love and support 
can be scary, and com-
munity partnerships like 
we have with Enterprise 
are an important part of 

our ability to allow families to remain 
together and close to the care they 
need.”

There is good news for Turquoise. 
In May 2019, doctors declared her 
cancer in remission. Since they live 
so far from the hospital, they’ll be 
staying at Ronald McDonald House 
another couple months to be sure 
everything is OK. 

“She’s so understanding of her 
situation, but she misses her home, 
her friends and her classmates,” 
Michael says. “She’s counting down 
the days for the doctor to tell her 
she’s OK and we can go back home.”

Being Close to Parents Means 
Everything During Leukemia TreatmentPHILANTHROPY

We are 
grateful beyond 
measure for 
our partnership 
with Enterprise.
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WE BELIEVE that diversity of thought and experiences 
results in better outcomes and empowers our associates to 
make more meaningful contributions within our company and 
communities. We continue to learn and grow, and our current 
initiatives reflect our ongoing efforts around a more diverse, 
inclusive and equitable workplace. Our programs include:

EMPOWER & ENLIGHTEN, which pairs senior leaders with 
mid-level minorities in order to learn and build bridges.

ENGAGEMENT & INCLUSION AMBASSADORS, which help 
educate and engage associates on a wide variety of inclusion 
topics — from ageism to race.

BUSINESS RESOURCE GROUPS, which bring together 
associates with a shared identity, interest or goal to 
create community and opportunities for improvement and 
engagement. 

ASSOCIATE DEVELOPMENT PROGRAMS, such as our Career 
Acceleration Program and Gateway to a Banking Career. 

We know that representation at all levels matters. We are 
particularly proud to have recently been honored by the 
organization 2020 Women on Boards for the female repre-
sentation on our Board of Directors.

Hidy Aguilar, VP, Branch Manager, enjoys time with her Empower & 
Enlighten partner, Debbie Barstow, Senior Vice President.

DIVERSITY  
& INCLUSION

Mentoring Expands Personal, 
Professional Development

B eing paired with an 
H i s p a n i c  a s s o c i a t e 
was a true eye-opener 
for  Debbie Barstow, 

Senior Vice President at Enterprise. 
Barstow was paired with Hidy 
Aguilar, VP and Branch Manager at 
our Prescott Plaza branch in Kansas 
City as part of Enterprise’s Empower 
& Enlighten program. 

Empower & Enlighten 
is a reciprocal mentor-
ing program that pairs 
our senior leadership 
team with mid-level and 
high-potential minority 
associates. Pairings are 
designed to spark dis-
cussion and learning 
around diversity and 
leadership issues. The 
program runs for nine 
months, and new associates and 
partnerships are introduced each 
year. 

“I only know what I know. My 
experiences are my own, and the 
truth is I was a little sheltered,” 
Barstow says. “So being able to 
immerse in someone else’s culture 
has been eye-opening for me.” 

For Aguilar, her monthly conver-
sations with Barstow provided not 
only interpersonal cultural dialog, 
but also opportunities to improve 
banking services at the Prescott 
Plaza branch, a fully bilingual loca-
tion which primarily serves the 
Hispanic community.

Aguilar says the Hispanic com-
munity tends to utilize bank services 
differently, such as dealing in cash 
and depositing and withdrawing 
smaller sums. So something as 
simple as ensuring that the branch 
ATM carries enough cash and 
smaller bills can make a big differ-
ence in the customer experience. 

“We’ve worked hard to build 
trust and a sense of community 
here at Prescott,” Aguilar says. “I 

talk about the Empower 
& Enlighten program all 
the time because when 
I talk about having a 
senior mentor in the 
company, our custom-
ers are wowed by that. 
It speaks volumes to 
them.” 

The program’s pri-
mary objectives are:
• Increase diversity awareness.
• Develop trust and promote 

honest conversations.
• Increase access to senior lead-

ers and other influencers.
• Facilitate behavioral change. 
• Share perspectives of diverse 

associates.
“As an executive, being part of 

this program makes me think more 
broadly. It has also increased my tol-
erance and empathy,” Barstow says. 
“It’s easier to see how there are two 
sides to everything. I am so appre-
ciative of this opportunity to expand 
my horizons. It’s made a big differ-
ence for both Hidy and me.”

Being able 
to immerse in 
someone else’s 
culture has been 
eye-opening for 
me.
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17 Years and Counting: Enterprise UniversityEDUCATION

After years in corporate and 
agency settings, running a 
very small firm took some 

adjustment. For people like me, 
Enterprise University has built a 
valuable learning community that 
offers me fresh perspectives on 
business challenges, skill-sharpen-
ing programs and links to grow my 
professional network.”

— Mary Scholz Barber, Principal, 
The Reputation Experts, LLC

We’ve had business leads 
come our way after present-
ing our course, and we’ve 

had many conversations beyond 
the classroom. We went to a few 
sessions before we presented, 
and we were so impressed with 
the caliber of professionals who 
spoke.”

— Course Presenters Robert 
Glenski and Dave Pickhardt, T5E 
Associates

Enterprise University went virtual in 2020, including this webinar 
about a career in sales and marketing. Enterprise launched 
Enterprise University: College Edition to provide students 
learning opportunities alongside our spring and fall courses.

WHETHER YOU are looking to fine-tune a skill, develop 
as a leader or simply explore a topic you’d like to know 
more about, access to training and educational oppor-
tunities is the key to lifelong learning and development. 

Enterprise provides many business and financial training 
opportunities in our communities and for our associates. 
From our well-regarded Enterprise University courses, 
to community-based financial education, to supporting 
organizations that focus on learning and development, 
Enterprise is a strong believer and supporter of commu-
nity and associate growth through education.

19,500
ENTERPRISE UNIVERSITY 

PARTICIPANTS SINCE 
2004 (APPROX.)

$2.7 million
PROFESSIONAL 

DEVELOPMENT VALUE 
OFFERED AT NO COST* 
THROUGH ENTERPRISE 

UNIVERSITY SINCE 2004

*Approximate value based 
on $140 per attendee.

W hen it comes to directly 
impacting the communi-
ties we serve, it’s hard to 
overstate the importance 

of the Enterprise University program. 
Since its founding in 2003, approximately 
19,500 people have attended an Enterprise 
University training course.

Operating in St. Louis, Kansas City and 
Phoenix, Enterprise University offers courses 
on a variety of business topics — taught by 
practicing professionals — that are taken one 
at a time. The courses are open to anyone.

The best part? All courses are offered at 
no cost to attendees.

“These are high-level training courses 
that we do with one goal: to support the train-
ing and education of business professionals 
in the communities we serve,” says Jim Lally, 
Enterprise Financial Services Corp President 
& CEO. “The feedback we get on this pro-
gram is amazing. People just can’t believe 
this service exists at no cost — and has for 
17 years.”

Courses cover finance, management and 
leadership, marketing and sales, human 
resources, and trending topics. Popular 
courses are repeated, and fresh courses and 
presenters are offered each semester.
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Sparking the Revitalization  
of the Troost Corridor

Caleb Buland, Principal at Exact Partners, in front of the Wonder Shops + Flats in Kansas City, MO.

HELPING OUR COMMUNITIES THRIVE has been a core tenant of the bank from the 
very beginning. We partner with our communities in a variety of ways. One of the biggest is to 
support community-based programs such as tax credits involving low-income housing and New 
Markets Tax Credits that enable private capital investment into lower-income communities.

COMMUNITY DEVELOPMENT

2,309 jobs
CREATED FROM ENTERPRISE NEW 

MARKETS TAX CREDIT INVESTMENTS 
IN THE LAST FIVE YEARS

285,000+ residents 
OF LOW-INCOME COMMUNITIES BENEFITED 

FROM ENTERPRISE NEW MARKETS TAX 
CREDIT INVESTMENTS SINCE 2010

F or many years, Wonder Bread was 
baked and distributed from a ware-
house at Troost Avenue and 30th 
Street in Kansas City. A few years 

ago, developer Exact Partners bought the 
property and turned it into Wonder Shops 
+ Flats, a 150,000-square-foot, mixed-use 
development that includes retail, an event 
space and 87 loft units. 

But sometimes a redevel-
opment project is a bigger 
opportunity than the project 
itself. That was the case with 
Wonder Shops + Flats, which 
faces Troost Avenue — histor-
ically the racial dividing line in 
Kansas City.

“We were the first major 
project to go in a few years 
back, and we helped set the 
direction for other investors in the area,” says 
Caleb Buland, Partner at Exact Architects. 
“It’s really been a domino effect with four 
new projects announced shortly thereafter, 
as well as new transit options coming to the 
area.”

The site was placed on the National 
Register of Historic Places in 2016, making 
it eligible to receive state and federal historic 

tax credit financing which was used to fund 
the project. Enterprise provided both con-
struction and bridge loans. Buland tapped 
into Enterprise’s expertise in federal New 
Markets Tax Credits and Missouri’s Historic 
Tax Credits as well. 

“Half of the banks we talked to didn’t 
understand Troost, and many didn’t have 
much experience with tax credits. A blighted 
factory in this area wasn’t an obvious proj-

ect to say yes to,” Buland says. 
“But Enterprise made it easy. 
The best part for us was just 
not having to worry about the 
banking component of this 
project.”

Enterprise has financed 
more than $30 million in loans 
in the Troost Corridor in the 
last two years as part of our 

effort to support urban revitalization, and the 
momentum in the area is drawing compari-
sons to the turnaround in the city’s Crossroad 
neighborhood.

“This project was the catalyst to help 
redefine what Troost is, and it has truly begun 
blurring that dividing line,” Buland says. 
“We’re so grateful to have partnered with 
Enterprise to help make this dream a reality.”

This project 
was the catalyst to 
help redefine what 
Troost is, and it has 
truly begun blurring 
that dividing line.
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Environmentally Friendly 
Branch Design

GREEN 
INITIATIVES

Robert Bransford, Enterprise Vice President, 
Facilities Management, was an instrumental 
part of the team that helped make our Cerrillos 
Road branch in Santa Fe, NM, an award-winning, 
sustainable building.

CREATING AND SUPPORTING “green” 
initiatives takes many forms. For Enterprise, 
one of the most rewarding is partnering with 
a wide range of businesses that share a sim-
ilar mission to be environmentally friendly. 

Enterprise works with many companies that 
focus on water conservation, renewable 
energy, clean water and air, organic trans-
portation, composite railroad ties, compost, 
eco-friendly wood grinding, land clearing 
and storm debris cleanup. We also have 
relationships with businesses that partner 
with other companies to assist them in being 
“green” financially and/or operationally.

C ustomers who visit our location on 
Cerrillos Road in Santa Fe, NM, know 
the branch is attractive and pleasing to 
be in. What they may not know is that the 

building is an award-winning example of sustain-
able design and environmental stewardship. 

The 15,270-square-foot building is Leadership 
in Energy & Environmental Design (LEED) Gold cer-
tified, a globally recognized rating program that is 
the industry standard for green buildings and proj-
ects. The floor plan was inspired by the traditional 
placita and blends traditional features with con-
temporary details. But what makes it truly special 
is its energy-efficient and environmentally friendly 
features.

“A LEED project has challenges beyond those 
of design,” says Robert Bransford, Vice President, 
Facilities Management. “The project team had to 
consider environmental impacts throughout the 
entire process. From waste management to sourc-
ing local products, there were many aspects of this 
project that were critical to our ability to achieve 
LEED Gold certification.” 

The location features solar-powered parking lot 
lights, building energy partially powered by clean 
wind power and landscape irrigation using 100% 
non-potable water. Rooftop rainwater is harvested 
and stored in cisterns, allowing for a 30% reduc-
tion in building water usage and a 50% reduction 
in landscape water usage. In addition, the parking 
lot is permeable to allow stormwater to replenish 
the local aquifer, and 90% of the indoor space has 
ample natural light that helps reduce energy usage.

The floor plan was in-
spired by the traditional placita 
and blends traditional features 
with contemporary details.
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80+
ORGANIZATIONS 

SUPPORTED

$798k
COMMITTED* OVER 
THE NEXT 6 YEARS

$250k+
CONTRIBUTED BY THE  
FOUNDATION IN 2019

Sparking Interest in Water 
and Animal Conservation

THE ENTERPRISE BANK & TRUST 
Foundation was created in 2017 to help max-
imize the impact of Enterprise’s philanthropic 
activities. 

The foundation has supported several major 
initiatives. This includes a $200,000 gift 
over seven years to the St. Louis Aquarium 
Foundation to support the aquarium’s edu-
cation programs, and the commitment of 
nearly a half-million dollars to support seven 
nonprofit, community-focused organizations 
in Los Alamos, Santa Fe and Albuquerque in 
New Mexico. 

Seventh graders Sophia Zouglas (front) 
and Sophie Baliva enjoy one of the many 
exhibits at the St. Louis Aquarium.

*As of Dec. 31, 2019

W hen her seventh grade 
class took an educa-
tional field trip to the 
St. Louis Aquarium 

at Union Station, 13-year-old Sophie 
Baliva had never been to an aquar-
ium before. She and her classmates 
learned about aquatic animals, used 
touch pools to interact directly with 
animals and discovered how humans 
impact our rivers, streams and oceans. 

For Sophie, it was an eye-open-
ing experience — one 
that even sparked a new 
interest. 

“That visit definitely 
ignited an interest in 
water and animal con-
servation not only in 
Sophie, but our class,” 
says Eva Rudolph, Math 
Instructional  Suppor t 
Specialist. “Sophie and a group of 
students wanted to help start a proj-
ect to encourage students to use less 
plastic while at school so the plastic 
has less of a chance ending up in the 
river behind the school.” 

Stories like these are exactly what 
fuels the passion of St. Louis Aquarium 
Foundation Executive Director Diane 
Bauhof. The foundation is the aquari-
um’s nonprofit partner whose mission 
is to engage the community through 

access and education programs. 
“Sometimes you can really see 

the fascination on these kids’ faces, 
and it’s inspiring. We are basically 
an underwater classroom where stu-
dents learn and experience things 
firsthand, like petting stingrays and 
seeing sharks up close,” Bauhof says. 
“We are able to create experiences 
like these in part through the gener-
osity of community partners.” 

The Enterprise Bank & Trust 
Foundation’s $200,000 
g i f t  s u p p o r t s  t h e 
Aquarium Foundation’s 
Conservation & Education 
Center — three galleries 
of science-based, inter-
active exhibits on the 
topics of water conser-
vation, ecosystem health 
and local waterways. A 

portion of the bank’s gift supports the 
Help To Our Friends (H2O Friends) 
program, which provides free aquar-
ium field trips and transportation to 
under-resourced schools in the region. 

“I really enjoyed interacting with 
the animals, especially the stingray 
tank,” Sophie says. “Even though St. 
Louis isn’t by the ocean, it was really 
cool to learn about animals that live 
there and how I can help them.”

Sometimes 
you can really see 
the fascination on 
these kids’ faces, 
and it’s inspiring.
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